Foundation Head of Marketing: Job Description

The Role
The Foundation Head of Marketing will play a pivotal role in shaping and communicating the Foundation’s distinctive character, ethos, and achievements, as well as those of the individual schools, King’s Bruton and Hazlegrove. They will ensure that the schools, and the Foundation, are effectively promoted to prospective families, current parents, alumni, and the wider community, enhancing its reputation locally, nationally, and internationally. The Head of Marketing will help promote the individual character of each school, while also developing and growing the coherence of the Foundation as a whole. 
This is a newly created role with responsibility for leading and delivering the Foundation’s marketing and communications strategy across both digital and traditional platforms. Reporting to the Foundation Director of Admissions & Marketing, the Foundation Head of Marketing will have a broad remit to manage, develop, and enhance the Foundation’s profile, ensuring that its identity and values are consistently and compellingly expressed.
The successful candidate will combine creativity with strategic insight, and high-level planning with hands-on delivery. They will lead the planning and execution of campaigns, oversee brand management, and ensure that all marketing activities support the Foundation’s goals in admissions, engagement, and reputation.

Key Responsibilities
If not stated explicitly below, these responsibilities relate both to the individual schools, and also the wider Foundation as a whole. 
Marketing Strategy & Leadership
· Develop and deliver the Foundation’s integrated marketing strategy in line with admissions and wider organisational priorities.
· Monitor market trends and competitor activity to ensure the Foundation’s schools remain distinctive and competitive.
· Provide marketing insights and recommendations to senior leaders to inform decision-making.
· Uphold brand consistency across all communications, ensuring alignment with the Foundation’s ethos and values.
Brand, Content & Publications
· Oversee the planning, creation, and delivery of high-quality content, including photography, video, social media, newsletters, prospectuses, and print materials.
· Maintain and develop the both schools’ websites, ensuring they are engaging, accurate, and search-engine optimised (SEO).
· Write, edit, and curate engaging content for multiple audiences across digital and print channels.
· Oversee production of both digital-first and print publications (e.g. magazines, bulletins, brochures).
· Support the two Marketing Managers in the production of in-house publications (e.g. The Dolphin), providing hands-on support where necessary. 
Campaigns, PR & Analytics
· Plan and manage marketing campaigns across digital, print, and outdoor channels.
· Ensure effective use of advertising, PR, and media relations to raise the profile of the Foundations and the individual schools.
· Use digital and analytical tools (e.g. Google Analytics, CRM, advertising platforms) to monitor, evaluate, and report on campaign performance.
· Provide regular insights and recommendations to senior leaders on marketing effectiveness and return on investment.
Community Engagement & Events
· Support and promote admissions events such as Open Days, taster sessions, School Fairs, Overseas Events and outreach initiatives.
· Capture and share the life of the schools through coverage of key events, fixtures, and activities.
· Manage stakeholder communications, ensuring timely and professional engagement with prospective and current parents, alumni, and the wider community.
· Represent the Foundation positively at events, strengthening relationships with external partners and the local community.
· Actively work with the local community to build and strengthen the relations with the Foundation and the schools, and work to ensure that the schools are viewed as forces for good by key stakeholders and the local community as a whole. 
Collaboration & External Liaison
· Work closely with the Heads of Admissions, Development, alumni relations, and academic departments to ensure consistency of messaging.
· Manage relationships with external agencies, designers, printers and photographers to deliver high-quality marketing outputs.
· Coordinate the production of creative campaigns, ensuring alignment with strategic objectives.

Person Specification
Essential
· Proven experience in marketing and communications, with strategic and hands-on delivery.
· Strong understanding of digital and traditional marketing channels, including social media, print, PR, and events.
· Proficiency with marketing tools and platforms (e.g. Google Analytics, Ads Manager, CRM, email marketing software).
· Demonstrable skills in content creation, including photography, video, copywriting, and design oversight.
· Excellent written and verbal communication skills, with the ability to tailor messages to different audiences.
· Strong organisational and project management skills, able to balance multiple priorities and deadlines.
· Creative, innovative, and data-driven, with a keen eye for detail.
· Collaborative team player with excellent interpersonal skills.
· Flexibility to work occasional evenings and weekends to cover School events.
Desirable
· Experience working within an independent school or education environment.
· Proficiency in Adobe Creative Suite (InDesign, Photoshop, Premiere Pro, Illustrator).
· Knowledge of website CMS platforms (e.g. WordPress, Firefly).
· Familiarity with alumni or development communications.
